Proposed Nutrition Principles for Food Marketed to Children
As many of you are aware, several agencies of our federal government have put forth a program under the general title of “Nutritional Principles for Food Marketed to Children”.    Many parts of this program would adversely affect the food industry with its restrictions and ultimately add to operating costs. As a result a number of national food organizations including FMI, NGA and NACS as well as a majority of state food associations (including the RI Food Dealers Association) have joined in lobbying against this and calling for a withdrawal of this program.  The attached letter was cosigned by 153 trade associations and sent to key Cabinet Members and Committee Chairpersons and provides a good overview on how this would affect members of our industry.  

Please review this and consider adding your voice to this issue by contacting your Senator and asking them to contact the Administration and ask that IWG withdraw these food restrictions.   You can also go to the FTC’s website https://ftcpublic.commentworks.com/ftc/foodmarketedtochildreniwg/ and voice a comment 

July 13, 2011

Secretary Kathleen Sebelius

U.S. Department of Health and Human Services

Secretary Tom Vilsack

U.S. Department of Agriculture

Chairman Jon Leibowitz

Federal Trade Commission

Dear Secretary Sebelius, Secretary Vilsack, and Chairman Leibowitz:

We share your commitment to ending childhood obesity and we are changing our recipes, labels and marketing to help Americans build healthy diets for their families. Unfortunately, the Preliminary Proposed Nutrition Principles for Food Marketed to Children by the Interagency Working Group (IWG) ignores the progress being made by our industries and should be withdrawn.

As you know, last-minute report language included in the FY 2009 Omnibus Appropriations Act asked the IWG to conduct a study and offer recommendations to guide food marketing to children and teens. The IWG was directed to examine nutritional standards and determine the scope of the media that should be included in its guidance. However, the IWG did not complete a study as Congress directed and the nutritional standards developed by the IWG are far more restrictive than other federal nutrition standards, including standards for the WIC program and the school meals program. Moreover, the IWG proposal broadly defines “marketing” to include marketing to the general public, including point-of-sale displays, packaging and sponsorships.

Although the IWG proposal would require dramatic changes to food recipes and marketing, the IWG has produced no evidence that the proposed marketing restrictions would contribute to long-term changes in eating behavior nor has the IWG measured the costs to broadcasters, advertisers, food manufacturers, food retailers, restaurants, farmers, or the community organizations that rely on the support of our industries. Experts estimate that as many as 74,000

jobs are in jeopardy.1 The IWG ignores significant changes in food recipes and marketing, including dramatic changes in the amount and composition of advertisements viewed by children on children’s television programming.

While we all share the Administration’s goal of ending childhood obesity within a generation, the Administration should carefully assess the progress made by our industries and provide peer reviewed evidence that proposed marketing restrictions would contribute to long-term changes in diets. We urge you to withdraw the Preliminary Proposed Nutrition Principles for Food Marketed to Children.

